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143,
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Progressive passive forms of verbs, §4, pd.
Pronoun and its antecelent, §4, p3.
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marks, Explanations of, §9, p8.
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-reading, Examples of, §9, pll.
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customer, Study of, §3. p24,
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Quads, Uee of, §6, pd.
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of words, §4, pis.
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writing, §3. p11,
Retus] advertising, Definition of, §1, p2
gales, Consumer's part in, §1, piQ.
Hetailer to-consumer method of zelling, §1,

vll.

Retailers and njddlemen, Seiling through,

#1, p8
Rinklets border, §7, p119.
Rotnan, Old-Style and Modern, Distinction
between, §6, pll.
Roycroft exhibit of type sizes, §7, pid.
border, §7, plls.
Rugged brassrule border, §7, pl20.
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Salesmanship copy, §2, pb.
Sausage advertisement, Analysis of a, §3,
P
Schoefier Nd-Style exhibit of type sises, §7,
Scrap beol, Use of, §2, pd5,
Seript, Inland French, §7, plid
Seasonableness, §3, pl3.
Selling forees, Relation of, to advertising, £1,
p3.
plun, §2, pat.
points, Analysis of, §1, p2s,
points, Definition of, §I, p27.
points, Haw to obtain mlormation about,
§1. p3l.
Bemignlo, Raules for using the, §5, pb

-Sé'q'uenee af ideasiE3, p3
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oftpctusdial, {4, p28
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ineli g Tamé of nutber of words to a, §6,
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Squinting construction, §4, p47.

Stvle, Printing-office, §5, 020

Subheadings, Value and uze of, §2, pli.

Subjunctive mode, Uze of, b4, psi.

Subordinale clauces, Excesdve use of, §4,
paT.

Snpgestive copy, §2, p2.

Summary of copy, Use of, §3, p3l.
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P, -

Synonvyms, Use of, §3, p22.
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Tuble giving number of words ‘per line, §6,
p23,
giving widths of newspaper advertizernents,
$6, p27.
af fines of 1ype per inch, §6, pl5.
of measures for body type, §8, p1a
of number of words to & square inch, §6,
P17,
Than, Correct ure of, §4, p19.
That a= a relative, Use of, §4, p4.
who, and which, Use of, §4, p42,
Timeoliness in advertising, §3, pLl,
Trade advertising, Definition of, §1, p2.
Transposition, Method of indicating, §5,
P24
Triongular spaces, How fo measure, §6; w‘zﬂ
Trite expressions, §1, pal.
Truthfulness in advertising; §3, ?6
Twentieth-Century bafder, 5‘: ol
Type leaturee, §o, p& -
for advertisernsnts, fiest use.of, §7, pi--
Importance diakowledge ol §6, pl
Meastrenes. 56, pl.
page, Definition of, 46, p26.
Sizes of, §6;mh.
Speclfymg styles and sizes-of lon a'layowt,
§%, pl2
Typewritar type, §7.0H0
Typawritted copy.' Advantage of, §5, pais

v

Verbal nouns with the poseessive, §4, p27.
Verbose expressions, §4, pds.
Yerle, Common mistakes in the usze of, §4,
026
irregular, List of, §4, p30.
Fropressive passive forms of, §4, p40
singular aod plursl, Use of, §4, o4
Very, Proper use of, §4, pd6.

w

TWaist-sale, advertiscemant, Method of writing
copy for a, §3, pdd
W and I, Use of, §3, pl0.
and us, Use of, §4, p&.
Webh exhibit af type sizes §7, p18.
When, while, and where, Hee of, §4, pl7,
VHich, #ho, and that, Use of, §4, p42.

CTWRILE, [rhen, "god where, Use of, §4, pl?,
. Wha or whom, 1Tse of, §4, pds
“Bwhich, and that, Yse of, §4, p42.

Wdehs | 'of | newlpaper advertisements, §6,
pIT.
Will and shall, Corract waeof, §4, p2¥.
Women, Advetiang g, 43y p2-
Wrdrdsland paragraphs, Iiuvisinn of, BB, 621
Cheoiceand usepf §3, Ip21.
iper ling, [Number ol |§6, p28
o saddee-indh. Table of fitiber of, §6, 517,
Would-ahd shanld,[Correct use of, §4, p2s.
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‘CHAPTZX 703.

An act to pravent falss and incorrsct reprasantations and advartjsaments
couceriing articles offered for sals and prescribins a punishmant for
. the violatien thsraof. (koprovad Anril 2E, 1908)

The psople of the State of California, raprigsated in senats and asgemnbly,
ac enact as follows:

Sectiien 1. Any firm, porson, corporatios:or assoclation of parsons, or
any em?lo e¢ of such or apny of suehl; +ho dn thea nawspavers or other
roriogicals of ithis stais,0or In public advartisenanis, or in communi-
cations intsnded for a largy nbabst-of vovsons knowingly makss or dissem-
inutss aby statements or assertions &f :acts with nespect to his, its or
ifelir business aifairs voschrning thedbautyty; themaality, ihe wvalue,
the prics, the nethod of productfoni@r-manulaciurfs, of the fixing of ths
price of his, its, or thair metrchaheids oy professiopal sork; or the
nannar Cr sourcs of purchafs pfostch.perohandiss,  or-the possassjon nf
awalus, prizes or distiaclionsi or the fetive or purposs of a sals,
intendod t0 have the apreatangesof-an sdvantagsoas offar, which is or ars
untive or calculated to mi sieag, "=l & pullily ol misdsusanor.



Namaas and Sizes of Type

5 1/2 Point Brilliant ,

4 1/2 " Diamond -
B " Pearl
B 1l/2 " Agate
= " Nonpareil
7 " Minien
3 " Bravier
2 * Bourgebis
107 " Long Primer
11 Y |Seall Piea
12 " Pioa
14 "= 2-Hne Mindon or Ingllgh
15 " 15+11nn Podrl
16 - 2=line Breviar
18 o Great Priner
20 " 12=11ne Long Primgr ot Paragon
22 * 2=line Small Pica
24 " 2=linevPica
28 " 12¢1ine Znglish
30 " B=line Honparetl
1 52 " 4-1ine Bravier
56 W 2-line Great Primer
40 " Double Paragon
42 " 7-1ine Honpareil
44 ". 4-}ine Small Pica or Canon
48 " 4-1ine Pica
©4 " Q-line Honpareil
80 " B-lins Pica

72 " B~line Pica
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